
Malarkey Roofing Products  Executive Administrator to Vice President of Sales Portland, OR
Collaborated closely with the Director of Sales to execute national sales programs and support 
strategic initiatives across departments. Contributed to defining performance metrics and tracking 
progress toward sales goals, while playing a key role in event coordination and budget planning.

Key Responsibilities:
	» Supported communication and implementation of sales programs across teams.

	» Partnered with cross-functional departments to define and measure KPIs and sales performance.

	» Generated reports and insights on sales data and KPIs for executive review.

	» Coordinated logistics for corporate and customer events, as well as sales incentive programs.

	» Assisted in the development, tracking, and management of sales budgets and goals.

Malarkey Roofing Products  Director of Marketing Portland, OR
Dynamic and results-oriented marketing leader with a proven track record of managing multi-channel 
marketing operations for a national manufacturing brand. Skilled in leading cross-functional teams, 
executing product launches, and developing strategic marketing initiatives that align with sales goals 
and enhance brand visibility. Recognized for driving measurable growth through integrated cam-
paigns, event marketing, and digital strategy.

Key Responsibilities & Achievements:
	» Directed all marketing, advertising, and promotional efforts across national platforms, aligning 

strategies with corporate objectives.

	» Led and mentored a high-performing marketing team to execute successful promotional campaigns.

	» Managed full lifecycle of product launches, including scheduling, advertising, promotions, sales tools, 
and event marketing.

	» Oversaw planning and execution of major trade shows and industry events, ensuring consistent 
brand messaging.

	» Led website content strategy and site architecture to enhance user experience and digital presence.

	» Developed and implemented comprehensive marketing plans for existing products, including 
positioning, collateral creation, and sales enablement tools.

	» Successfully managed a $5 million marketing budget, optimizing spend on staffing, campaigns, and 
strategic initiatives.

	» Partnered with sales teams to drive lead generation, support sales goals, and monitor marketing 
effectiveness.

	» Stayed ahead of marketing trends, continuously integrating best practices into departmental strategy.

Versatile and results-driven creative professional with expertise in design, graphic production, 
and strategic marketing. Successfully led national marketing operations for a building 
materials manufacturer, managing multi-million-dollar budgets, overseeing cross-functional 

teams, and executing product launches, promotions, trade shows, and digital campaigns. Proven ability to 
bridge creativity and business strategy, aligning brand aesthetics with measurable market performance.

Katherine McConnell Creative Director | Marketing Strategist | Designer
971-717-1692 | knmcconnell@gmail.com | https://www.katherine-mcconnell.com/
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Katherine McConnell Creative Director | Marketing Strategist | Designer
971-717-1692 | knmcconnell@gmail.com | https://www.katherine-mcconnell.com/

ADIDAS America Materials Developer & Innovation Contractor (LDE) Portland, OR

	» Collaborated with design and sourcing teams to develop innovative trims, materials, and prints for 
Adidas’ Promotional divisions.

	» Partnered with suppliers to source and refine trims from concept through to production, ensuring 
quality, cost-effectiveness, and brand alignment.

	» Supported cross-functional product development by integrating materials innovation into timelines and 
technical specifications.

KM Collection Creative & Strategic Designer | Founder, KM Collection Portland, OR

	» End-to-End Product & Graphic Development – Lead all phases of design—from ideation and sketching 
to print production and launch—ensuring cohesive brand messaging and market impact. 

	» Visual & Brand Storytelling – Specialize in translating concepts into compelling visual narratives 
through strong layout, color palette and design.

	» Technical Production Expertise – Deep understanding of fabrics, trims, garment construction, tech-
pack creation, digital printing and quality control.

	» Marketing-Savvy Design – Craft graphics and marketing collateral (email, social, ads) aligned with 
enhancing brand visibility and consumer engagement.

	» Tools & Tech Fluency – Proficient in Adobe Creative Suite (Illustrator, Photoshop, InDesign) and Canva.

	» Collaborative – Partner with suppliers, designers, marketers, and vendors to drive product innovation, 
meet timelines, and adhere to cost/quality targets.

	» Problem Solver – Utilize design-thinking methodology to iterate quickly and pivot strategies.

Skills Summary
Adobe Creative Suite (Illustrator, Photoshop, InDesign) – Expert in creating logos, layouts, marketing collateral, and visual 
branding.
Brand Identity Development – Designed cohesive logos, identity systems, and brand collateral.
Communication & Teamwork – Collaborated effectively with clients, developers, writers, and marketing stakeholders.
Marketing Collateral Design – Developed brochures, social media graphics, signage, and digital ads aligned with campaign 
goals.
Project Coordination – Managed design workflows, timelines, and deliverables across cross-functional teams.

Volunteer  Hallinan Elementary PTO | 2024–Present Lake Oswego, OR
Coordinate communications for school events and initiatives, in cluding drafting emails, managing social media, 
updating the website, and creating signage to ensure clear and engaging messaging for families and the community.
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